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A+B CLINICAL RESEARCH WEBSITE Custom WordPress Theme / Responsive Website Design  
www.abclinicalresearch.com
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HOMEPAGE

LEAD CAPTURE WEBPAGE



BLG WEBSITE Custom WordPress Theme / Responsive Website Design  
www.bankruptcysd.com

Landing Page: Custom WordPress Theme / Responsive Website Design  
www.filebankruptcysandiego.com
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MIRACLE BABIES WEBSITE Custom WordPress Theme / Responsive Website Design / WooCommerce Integration
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Freshman OrientationPart Two: Education

Sphere users are introduced into the educational curriculum upon completion of the scheduled GPS 
sessions.  This portion spans 12 months and includes the following:

1. 12-Month Email Series 
The year-long email series rotates between Friends Asking Friends and Emarketing, ensuring that each client, regardless of the module(s) implemented, 
receives best practices and fundraising tips geared towards the product.2. Welcome Orientation Meeting 

Hosted the 2nd Wednesday of every month at 3pm EST. Attend the introductory 
call and learn exactly what the Freshman Orientation program entails. We will cover information about Blackbaud, the Freshman Orientation, user’s groups and 
monthly webinar schedules.

3. Monthly Product Webinars 
Participate in monthly hour-long sessions focusing on the functionality of Friends 
Asking Friends, Emarketing and Blackbaud Sphere Forms. These webinars feature product demonstrations, functionality how-to and overall organization strategy. Each registered user will be entered into a drawing for (1) hour of free 

training on any Sphere topic of their choice!
4. Quarterly Sphere User Groups 

Each quarter will feature a special guest speaker and offer the opportunity to collaborate with other Sphere users - so bring your ideas! Interested in hosting or 
speaking about how your organization uses Sphere? If so, your organization will 
receive 1 hour of free training on any Sphere topic. To find out more click here, or 
contact Client Success Program Manager, Tammy Radencic,  tammy.radencic@blackbaud.com.

About Blackbaud 
Serving the nonprofit and education sectors for 30 years, Blackbaud (NASDAQ: BLKB) combines technology and 
expertise to help organizations achieve their missions.  Blackbaud works with more than 25,000 customers in over 
60 countries that support higher education, healthcare, human services, arts and culture, faith, the environment, 
independent k-12 education, animal welfare, and other charitable causes.

© 2012 Blackbaud, Inc.   |    T   800.443.9441   E   clientsuccessteam@blackbaud.com   W   www.blackbaud.com

Freshman Orientation

Blackbaud’s Freshman Orientation program is geared towards helping new Sphere users effectively 

use the product and maximize their return on investment.  The program consists of two parts, both 

designed to help you raise more funds with stronger knowledge of the tools. 

Part One: Enrollment

Blackbaud's unique Go Live Preparation Sessions (GPS) are based on best practices for project 

management and execution.   Enjoy a flexible schedule with the ease and guidance of Blackbaud's 

own prescriptive implementation approach.  GPS is designed to put you in the driver's seat, 

allowing you to drive the project delivery and “go live” date.

The three phases of the project are:

Continued on following page 

Welcome 
To the Friends Asking Friends Freshman Orientation

PHASE 1 PHASE 2 PHASE 3

Prepare

. Set up user accounts 

and determine site 

administrator.

. Review and complete the 

functional requirements 

document.

. Schedule kick off call  

with the Resource 

Management Team.

. Choose the date for your 

on-line training and design 

consultation.

Configure

. Configure event  

by participating in  

on-line remote sessions.

. Work together with  

peer cohort and 

consultant to complete 

testing.

. Complete additional 

design, if necessary.  

. Prepare for launch  

and confirm design 

integrity with consultant. 

Launch

. Preview site and finalize 

testing.

. Activate online event. 

. Transition to Freshman 

Orientation program for 

additional training, peer 

to peer user’s group 

and other strategic 

resources.

. Customer support is 

assigned to assist with 

any technical questions. 

For a full description, please go to https://www.blackbaud.com/nonprofit-resources/faf-implementation

COMPETITOR CHART

MODEL
AMPL 

SMARTBAG
ENERGI+ 

BACKPACK

SURGE II 
CHARGED 
BACKPACK

POWER Q 
LAPTOP 

BACKPACK

PHORCE 
PRO

COLFAX 
PHD™

MSRP $299 $199 $229 $199 $600+ $339

POWER

Battery Capacity 20Wh 38.4Wh 14Wh 11.8Wh 96.2Wh 11.8Wh

Fast Charging      

Max Capacity 151Wh 38.4Wh 14Wh 11.8Wh 96.2Wh 11.8Wh

USB Ports 7 3 2 1 3 2

Charge Laptops      

PROTECTION

Shock Absorber      

Water Repellent      

INTELLIGENCE

Mobile App      

Smart Sensors      

Wi-Fi Storage      

OLED Display      

CONVENIENCE

Strap Holster      

Trolley Sleeve      

Indicates additional accessory needed.

AMPL-LABS.COM

MODULAR ACCESSORIES
STANDARD BATTERY MODULE – additional 20Wh battery to 
charge phones, tablets and other USB devices, can also be 
removed and used independently from the bag
HIGH-CAPACITY BATTERY MODULE – 55Wh battery for charging 
more devices, direct DC charging of most laptops, plus an 
inverter and AC outlet to charge almost anything else
WIRELESS MEDIA MODULE – turn your bag into a wireless hard 
drive that can connect be connected to your phone, tablet and 
computer… all at the same time

BACKPACK
SPECIFICATIONS

AMPL-LABS.COM

CAPACITY: 1780 IN3 (29 LITERS)
DIMENSIONS: 8” X 13” X 20”   (20.3 X 33.0 X 50.8 CM)
NOMINAL WEIGHT: 4 LBS, 2 OZ (2.32 KG)MATERIAL: 600D PU-BACKED POLYESTER   W/HYDROPHOBIC NANO-COATINGMODULE DOCKING BAYS: 2 LARGE / 1 SMALLWATER RESISTENT YKK ZIPPERSADJUSTABLE LIE-FLAT LAPTOP POCKET  (MAX LAPTOP SIZE 16.3” X 11” X 1.6”)PADDED HANGING TABLET POCKETUNIVERSAL SMARTPHONE CHARGING HOLSTERSHOCK-ABSORBING ENDOSKELETONZIPPERED WATER-BOTTLE POCKETINTEGRATED TROLLEY SLEEVE

ELECTRONICS SPECIFICATIONS
INTEGRATED 90W AC ADAPTER
USB PORTS: 6, ACCESSIBLE FROM ALL POCKETSLOW POWER ARM ® CORTEX ® M0+ PROCESSORBLUETOOTH LOW ENERGY V4.0

0.9” (128X32 PIXEL) OLED DISPLAYINTERNAL BATTERY: 20WH LITHIUM POLYMERBATTERY CHARGING TIME: 2 HOURS (EMPTY TO FULL)BATTERY LIFE/CHARGE: 1 WEEK + 1 PHONE CHARGEMAX BATTERY CAPACITY: 150WH
CHARGING INTELLIGENCE: AUTO VOLTAGE SELECTION, CHARGING PRIORITY + TEMP/DEEP DISCHARGE/OVERCHARGE PROTECTION, BATTERY FUEL GAUGE

SENSORS: INTERNAL + AMBIENT TEMP, BAROMETRIC PRESSURE, RELATIVE HUMIDITY, ACCELEROMETER

The AMPL SmartBackpack is the  

first to seamlessly integrate 

electronics into the fabric of the 

bag. Features include docking bays 

for multiple modular batteries to 

power all your gear, Bluetooth LE 

connectivity, and innovative rain and 

shock protection – bringing peace of 

mind to life in motion.

KEY
FEATURES
POWER ON-THE-GO – an integrated Li-Poly battery powers the bag 

and can fully recharge a dying smartphone

HOT-SWAPPABLE DOCKING BAYS – add up to 4 batteries or other 

expansion modules with plug-and-play ease

CHARGE IN ANY POCKET – a USB outlet in each pocket, plus a 

universal smartphone holster on the strap, makes it convenient to  

charge all of your gadgets

SIMPLY SMARTER CHARGING – you don’t need to know how many 

watts and amps each device requires, just plug them in and let the bag  

do the rest

IMPACT AND RAIN RESISTANT – innovative shock-absorption and a 

hydrophobic nano-coating protects the bag from accidental drops and 

inclement weather

APP-BASED CONTROL – monitor battery levels, adjust charging priority, 

receive alerts and notifications and check environmental sensors to 

monitor weather (temperature, humidity and barometric pressure.)

For eligible Juniper Partners, Juniper Authorized Distributors in North America and CALA will provide Registered Juniper Partners with the following minimum discounts as part of the Demo Program offered under the current Juniper Partner Reseller Program.  Distributors are free to establish higher discounts at their 
sole discretion.

Juniper Partners should contact their Juniper Networks Partner Account Manager (“PAM”) and ask their PAM to complete a Not-for-Resale Demo Equipment Approval request. Not-for-Resale Demo equipment request should include the following information:	 •	 Juniper	WLAN	Equipment	SKU(s)
	 •	 Distributor	Name

	 •	 Juniper	Partner	Name

	 •	 VAR	ID#

WLAN Enterprise Demo BundleThis bundle includes 2 x WLC800R WLAN Controllers, 16 x WLA522 Access Points, and advanced feature licenses at the very aggressive prices indicated below.  In addition, this bundle includes one copy of the RingMaster management tool suite, one copy of the RingMaster planning tool, one copy of the SmartPass guest access management application, and one copy of the SmartPass subscriber management add-on.  This NFR Bundle is intended for use and evaluation by enterprise customers in a live limited-deployment scenario.  It allows for the demonstration of advanced capabilities including the High Availability	feature,	Voice	features,	RingMaster	deployment	planning features, SmartPass guest access management features, and SmartPass subscriber management features.  Includes a sufficient number of Access Points to allow the demonstration of roaming, load balancing, and coverage objectives in a typical enterprise-class deployment.  The prices indicated below are the net prices, therefore no additional discounts apply.  Limit 1 bundle per Juniper Partner.  All SKUs must be purchased together.

Software and Licenses:

Hardware:

Part Number
Minimum Discount2  x  WLC800R
75%

16  x  WLA522
75%

Part Number
Minimum Discount2  x WLC800-HA-RTU 95%

2		x		WLC800-VO-RTU 95%
1  x  WLM-RMTS 90%2  x  WLM-RMTS-10 90%1  x  WLM-RMTS-PLAN 90%1  x  WLM-SP-GA-BASE 90%1  x  WLM-SP-SM-50 90%

Juniper Networks’ demo program allows Juniper Partners to 

cost effectively buy Not-for-Resale (NFR) Wireless LAN Demo 

Equipment. To help Juniper Partners defray some of the cost 

of purchasing this NFR demo equipment, this program offers 

discounts of up to 75% off the global list price on equipment 

and up to 90 to 95% off of software and licensing. The 

maximum value of purchases for all Juniper products allowable 

through this program per partner is $300,000 (net purchase 

price) per calendar year.

Special Not-For-Resale (NFR) Bundles

As part of the demo program, from time-to-time Juniper 

Networks may include more aggressively priced WLAN demo 

equipment, subject to some rules and restrictions.  The rest of 

this document will be devoted to that equipment, known as 

Special Promotional Not-For-Resale Bundles or Special NFR, 

and these bundles can be added and removed from the demo 

program at any time, without notice.  

WLAN Starter Demo Bundle

This bundle includes 1 x WLC2 WLAN Controller and 1 x WLA522 

Access Point at the very aggressive prices indicated below.  

In addition, this bundle includes one copy of the RingMaster 

management tool suite and one copy of the SmartPass guest 

access management application.  This NFR Bundle is intended 

for portable on-site demonstration or training, and allows for 

the demonstration of basic WLAN capabilities.  The prices 

indicated below are the net prices, therefore no additional 

discounts apply.  Limit 6 bundles per Juniper Partner.  All SKUs 

must be purchased together.

Not For Resale (NFR)  

Wireless LAN  

Products 

WLAN Small and Medium Business (SMB) 

Demo Bundle

This bundle includes 1 x WLC8 WLAN Controller and 4 x WLA522 

Access Points at the very aggressive prices indicated below.  

In addition, this bundle includes one copy of the RingMaster 

management tool suite and one copy of the SmartPass guest 

access management application.  This NFR Bundle is intended 

for use and evaluation by small or medium customers in a lab or 

limited-deployment scenario, and allows for the demonstration of 

basic WLAN capabilities.  The prices indicated below are the net 

prices, therefore no additional discounts apply.  Limit 2 bundles per 

Juniper Partner.  All SKUs must be purchased together.

Software and Licenses:

Part Number
Minimum Discount

1  x  WLM-RMTS
90%

1  x  WLM-SP-GA-BASE 90%

Part Number
Minimum Discount

1  x  WLC8
75%

4  x  WLA522
75%

Part Number
Minimum Discount

1  x  WLM-RMTS
90%

1  x  WLM-SP-GA-BASE 90%

Hardware:

Software and Licenses:

Hardware:

Part Number
Minimum Discount

1  x  WLC2
75%

1  x  WLA522
75%

VISIT BOOTH 74500 - FOR A PRODUCT DEMO SANDS EXPO, EUREKA PARK

Contact Dave Migdal  dave@ampl-labs.com or call  201-602-2910 for more info.

For press kits please visit:WWW.AMPL-LABS.COM
OR

THE WORLD’S  
SMARTEST BACKPACK

WWW.AMPL-LABS.C
OM

POWERED.  
PROTECTED.  

CONNECTED. 

POSTCARD GIFT BAG TAGS

B2B SELL SHEET / COMPETITOR CHART

B2B SELL SHEET 

OUR MISSION
Our mission is to unite families with their sick newborns through financial assistance and supportive services and to reduce pregnancy complications through prevention, education and research. 

OUTREACH PROGRAMS
EDUCATION AND RESEARCH

Miracle Babies is passionate about improving maternal and 
child health in San Diego. Miracle Babies seeks to address 
the issue of maternal health by providing education to help 
women have healthier pregnancies. Research indicates the 
health of a mom during pregnancy significantly impacts the 
health of her child throughout the child’s life. Miracle Babies 
funds research that helps us understand and provide better 
outcomes for pregnant women and their future child(ren).FAMILY ASSISTANCE PROGRAM

The founding purpose of Miracle Babies is to help qualified 
families meet their basic expenses while they are caring for 
their newborn in the (NICU). In coordination with the referring 
hospital, Miracle Babies evaluates each families’ need by 
considering several factors, including, income-to-debt ratio, 
gestational age of child at time of birth, length of stay in the 
NICU and diagnosis. Miracle Babies awards grants to families 
based on their need. Educational and emotional support is 
also available through our free mobile app and our closed 
Facebook Miracle Babies Parents Supporting Parents group.

To connect with us and learn about our support services, visit: www.miraclebabies.org

Congratulations
on your new

B B YA

To connect with us and learn about our support 

services, visit: www.miraclebabies.org

If you are a NICU family in need of financial 

assistance, please reach out to your social worker to 

see if you qualify for our Family Assistance Program.

We recognize the importance of spending as much 

time as possible in the NICU, providing breast milk 

and engaging in Kangaroo Care. The contents of 

this bag are designed to support you during your 

ongoing visits to the hospital.

Inside this MB Cares Bag, you will find:

•	 “Guess	How	Much	I	Love	You”	 

 board book to read to your baby

•	 Hand	sanitizer	t
o	keep	germs	away

•	 A	journal	to	rec
ord	your	baby’s		

	

 NICU milestones

•	 A	blanket	to	kee
p	your	baby	warm

		

 during Kangaroo Care

•	 Kind	Bars	to	sna
ck	on

•	 A	water	bottle	t
o	keep	mom	well		

 hydrated while breastfeeding

•	 Chapstick	Lip	B
alm

•	 Playing	cards

•	 And	more!	

WE LOVE TO BE INSTAGRAMMED!

Oh, and since you asked,  we also love to be…

Tweeted
@MiracleBabiesUS 
@fayfaire

Facebooked
@MiracleBabies 
@fayfaire

@MiracleBabies
@Fayfaire
#MBCARES

WWW.MIRACLEBABIES.COM

THIS SUPER CUTE ONESIE WAS 

DONATED WITH LOVE AND SPARKLE, 

WE HOPE YOU ENJOY IT!

XOXO,

@fayfaire @fayfaire @fayfaire

EMILY & JEFF  

FOUNDERS OF FAYFAIRE 

WWW.FAYFAIRE.COM



URBAN GREEN BROCHURE



INFORMATION DESIGN

*Blencowe H, Cousens S, Oestergaard M, Chou D, Moller AB, Narwal R, Adler A, Garcia CV, Rohde S, Say L, Lawn JE. National, regional and worldwide estimates of preterm birth. 
The Lancet, June 2012. 9;379(9832):2162-72. Estimates from 2010.

**Obesity is de�ned as a Body Mass Index of 30 or more. Body Mass Index (BMI) is a number calculated from a person's weight and height. Percent reported is among women ages 
18-44. U.S. rate is the median for this indicator. Behavioral Risk Factor Surveillance System, Centers for Disease Control and Prevention.

Nearly 1 in 4 women 
are obese before pregnancy

1 million preterm 
babies die after birth worldwide

Obesity among women 
of childbearing age**

The annual cost of caring for babies 
in the NICU in the United States is 

26 billion 

Outcome statistics for 
children born before 26 weeks 

USA
517,400

USA
517,400

BRAZIL
279,300
BRAZIL
279,300

NIGERIA
773,600
NIGERIA
773,600

INDIA
3,519,100

INDIA
3,519,100

CHINA
1,172,300

CHINA
1,172,300

5 countries with the greatest 
number of preterm births*

1 in 8 babies are born
prematurely in the United States

15 million 
babies are born too 
soon every year

SEVERE DISABILITY 
(Cerebral Palsy)

22%
MODERATE DISABILITY 

(Special Needs)

24%
 MILD DISABILITY 

(Low IQ, Vision) 

34%
NO PROBLEMS

20%

Premature birth kills
1 baby every 30 seconds
Premature birth kills
1 baby every 30 seconds

25.1%25.1%
24.9%24.9%

25.1%25.1%
24.4%24.4%

23.37%23.37%

2012

2011

2010

2009

2008

2012

2011

2010

2009

2008

KNOW THE 
FACTS
KNOW THE 
FACTS PREMATURE BIRTH

Preterm boys
are more likely

to die then girls

45% 55%

8745 Aero Drive, Suite 111, San Diego, CA 92123  

T 858.633.8540 • www.miraclebabies.org 
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